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This report presents data on selected expenditures classified by 
different types of consumer units for the second quarter of 1994 
hem Ge Interview compencat of the Consumer Bapenditese Sur- 
vey.! with the second quarter of previous years are 
made for all consumer units (table A). Also included in the report 
is information on health care spending by the level of health in- 
surance coverage. The data shown in table A-1 are from the Inter- 
view component of the Consumer Expenditure Survey for 1993. 


Comparisons of data by health insurance status. Health care ex- 
penditures in the United States are of increasing importance in 
the economy. In 1993, the Nation's health care bill reached $884 
billion, up 127 percent from 1984, and accounted for 14 percent 
of gross domestic product.? Out-of-pocket expenditures for health 
care (including health insurance) averaged $1,776 per consumer 
unit in 1993, up 69 percent from $1,049 in 1984, the first year in 
which integrated data from the Consumer Expenditure Survey were 
available.’ 

The share of total expenditures devoted to health care by con- 


‘ Estimates of quarterly expenditures are less reliable than annual esti- 
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of Health and Human Services, HHS News, Novem- 
ver 1904. p. 1. See also, U.S. Bureau of the Census, Statistical Abstract of 
the United States, 1994 (114th ed.), Washington, DC, 1994, p. 109. 
> For more information on health insurance status and 

see Geoffrey D. Paulin and Wolf D. Weber, “The Effects of Health Insur- 
ance on Consumer Spending”, Monthly Labor Review, March 1995, pp. 
34-54. 
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sumer units rose, on average, from 4.8 percent in 1984 to 5.9 per- 
cent in 1993. Among the components of health care, average ex- 
penditures for health insurance premiums zose 116 percent—from 
$370 in 1984 to $800 in 1993. Spending on drags and medical 
supplies increased by 79 percent over the period (from $224 to 
$402), while spending on medical services showed the smallest 
increase, rising 26 percent (from $454 to $574). 

Consumer units can be classified in four groups: The fully in- 
sured have policies that presumably cover all its members; the 
partially insured have policies that cover some, but not all, mem- 
bers; medicaid recipients have at least one member receiving 
medicaid; and the uninsured either have no policies for consumer 
unit members or only limited coverage policies. 

The share of health care expenditures that each group allocates 
ranges from about 3 percent for the uninsured to almost 7 percent 
for the fully insured. Table A-1 shows that fully insuzed and med- 
icaid families spend about half of their health care dollars for 
insurance premium payments. However, health insurance expen- 
ditures for the fully insured are substantially higher, both as a 
share of total expenditures and in dollars (3.4 percent and $1,044 
per year, respectively), than for medicaid recipients (1.9 percent 
and $280 per year, respectively). The partially insured allocate a 
smaller portion of their health care expenditures to insurance pay- 
ments and a larger portion to medical services than do the fully 
insured. Among the four groups, uninsured families devote the 
largest share of health care expenditures to medical services and 
the smallest share to health insurance. As a share of total expendi- 
tures, however, the fully insured and the partially insured allocate 


Table A-1. Selected characteristics of all consumer units by heelth insurance status, Consumer Expenditure 


interview Survey, 1993 


Al ineurance status 
fem consumer units 
Fully covered | Partially covered Medicaid Not covered 
Number of consumer units (in thousands) 99.782 €3.280 11,280 9.057 16,104 
Consumer uni characteristics: 

Age of reterence person. 478 614 45.0 45.0 370 

Annual income betore taxes! $29,872 $33,603 $34,770 $13,041 $21,204 

Awerage number in consumer unit: 

Persons. 25 22 35 32 25 
Eamers 13 13 20 08 14 
Chifidren under 18 07 0s 10 14 os 
Persons 65 and over 04 02 03 00 
Health care expenditures $1,650 $2,004 $1,628 $546 9064 
Health cave as a porcent of total expenditures 69 6s 63 36 29 
Component shares of health care: 

Tots! health care expenditures (in percent; 100.0 100.0 100.0 100.0 100.0 
eelih Ineurance 4.1 60.6 a0 615 m4 
Medical services RE 22.7 41.1 272 848 
Prescription drugs and medical supplies... 170 16.7 18.9 a7 200 
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tures, however, the fully insured and the partially insured allocate are distributed the most evenly, while the ranges 
more of their budgets to medical services than do the uninsured. groups for health insurance services 


When comparing components of health care expenditures are substantially larger. 
across groups, shares for prescription drugs and medical supplies 


Table A. Selected average quarterly annualized expenditures' of consumer units, interview survey, second quarters, 1968-94 


Rem 1988 1989 1990 1991 1992 1983 1994 
Total expenditures. $24,547 $28,081 $26,603 $27,877 $28,602 $28,619 | $90,357 
Food 3,984 4275 4,300 4,460 4,383 4,308 4528 
Food at home 2.913 3,004 3,215 3,315 3.244 3,233 3,338 
Food sway trom home 1,071 1,182 1,174 1,145 1,139 1,153 1,193 
Houseng? 7,305 7,208 7,931 8318 8,947 8,928 9.281 
Shetter* 4,261 4,506 4,705 5,073 5,523 5,432 5.585 
Owned dwellings 2.404 2614 2.673 3.268 3,423 3,405 3,441 
Rented dwellings. 1,484 1,504 1,553 1,544 1,786 1,606 1,785 
Other todging” 373 “48 479 264 313 332 Ks 
Ulliies, fusis, and public services... 1,600 1,719 1,748 1,868 1,876 1,968 2,075 
Housefumishings and operations... 1,444 1,522 1,479 1,377 1,548 1,528 1,622 
Apparel and services. 1,142 1,189 1219 1,209 1.231 1,145 1,200 
Traraportation 5,163 5,323 5,237 5,351 5,540 5,555 6.535 
Vehicte purchases 2.445 2,431 2.319 2.359 2.524 2,433 3.296 
Gasoline and motor of 957 1,019 1,016 1,023 991 970 963 
Other transportation expenses ................... 1,761 1,874 1418 1,969 2.025 2,152 2,254 
healin care i 1,253 1,315 1,442 1,638 1,521 1,596 1,682 
Ertenainmert 1,203 1,401 1,370 1,311 1,449 1,418 1,516 
All other expenses” 4.497 4,770 5,014 5.591 5,532 5,502 5,613 
See footnotes at end of tables. 


Table 1. Quintiles of income before taxes: Average quarterly expenditures! of all consumer units, interview survey, 


second quarter, 1994 


a Complete reporting of income 
Rem 
me | ces | | aes | | cae | ee | eee 
percent | percent | percent percent percent 

Number of consumer units (in thousands) 101,605) 88,131) 17,132] 17,308] 17,193] 17,217] 17284] 15,474 
Number of sample units ......... 5,048 4253 776 611 635 873 968 798 

Consumer unii characteristics: 
income betenp ts $36,706| $36,706| $6,706) $15,856| $27480| $42,975| $80,150 (4) 
Average persons in consumer urd ... 26 26 19 23 25 3.0 3.1 25 
Age of reterence person. 486.0 481 $2.3 $15 449 45.0 49 476 

Number in consumer unit 
Eamers 13 13 06 0.9 13 18 20 13 
Vehictes. 20 20 0.9 1s 20 25 28 1s 
Cridren under 18 0.7 0.7 os 06 0.7 0.9 0.9 0.7 
Persons 65 and over 03 03 05 05 03 02 0.1 0.3 
Total expenditures. $30,357| $31,007) $13,929; $20.749/ $27,341 $37,008; $56,204; $26.2 
Food 4,529 4518| 2722 3,804 4,152 5,229 6067 4504 
Housing 9.281 0.368 4,879 6,467 6,472 10,438 16,308 6.056 
Shetter 5.585 5624; 3,019 3,730 5,103 6,285 9.963 5,308 
Owned Gweli-gs 3,441 3,428 1,107 1,493 2,514 4.290 7,707 3,512 
Rerésd dwellings 1,785 1828 1,755 2,081 2,302 1,683 1,318 1548 
we nos a | ed 
SSIDESEESEESIDED 2,075 2,053 1 1, 1 
Housstumishings and operations... 1,622 1,680 $67 O45 1,422 1,082 3.60A 1296 
Apparel and services. 1,200 1,209 538 747 1,031 bn “y— = 
6535 6.501 2.428 4,643 5.646 "1 

Gasofine and motor of 063 001 Sos 70i 1o11 1266 1439 eos 
Other tar .aportation expenses $552 6,600 1,920 3,942 4,635 7,814 0,281 5.288 
Health care 1682 1,608 1,283 1,580 1,503 1873 2.255 1,563 
Ertertairenert 1516 1S47 aS 810 1,398 1,208 3211 1,345 
Al other expensse? 5,613 6,178 1,500 2.2880 §,142 7,480 13,880 2,470 


Table 2. Age of reference person: Average quarterly expenditures' of all consumer units, interview survey, second quarter, 1994 
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Table 3. Region of residence: Average quarterty expenditures! of all consumer units, interview survey, second quarter, 1994 


Rem consymer Northeast Wiermest South Weet 
Number of consumer units (in thousands) 101,605 20.238 25,840 4,208 21,319 
Number of sample unis. 5,048 1,050 1,338 1,537 1,122 
Consumer unili characteristics: 

4 — Ls $36, 70 $30,144 $33,471 $33,300 $42,201 
persons in consumer unit.......... 26 25 25 25 27 
Age of reference person 486.0 498 481 478 467 
Number in consumer unit 
Easners. 13 13 13 13 14 
‘Vehictes 20 18 21 19 22 
Chridren under 18 0.7 07 0.7 0.7 08 
Persons 65 and over 03 0.4 03 03 03 
Tots expenditures $30,357 $30,642 $29,156 $28,404 $34,531 
Food 4529 4873 4,159 4,293 5,033 
Housing. 0,281 10,560 6,400 6.165 10,837 
Shetter 5.585 6,582 4812 4812 7,137 
Owned dwellings 3,441 4,080 3,084 2.884 4203 
Rerted dwellings 1,785 2,108 1,388 1,447 2.488 
Other lodging 350 413 38 281 43s 
Ullites, tusis, and public services 2.075 2.250 1,965 2,167 1,908 
Housetumishings and operations 1,622 1,719 1,633 1,388 1406 
Apparel and services 1,200 1,332 1,171 1,088 1291 
6535 5,071 6966 6.688 7,162 
Gasoline and motor o8 983 613 973 1,027 1,087 
Otver tranaportation expenses 5,52 4258 5,973 5,682 6.086 
Heath che 1,682 1517 1,633 1,804 1,702 
Eraertaire.-ert. 15% 1,470 1,479 1278 1,902 
All other expenses” $613 5,630 5,388 5.162 4,386 


1 The expenditures are estimates tor 8 particutes quarter presented af 


ercunl cates (the values ave mufiiplied by 4). 


2 The Rem ‘expenses for other properties’ is inctuded in miscefiansous 
expendiawes beginning in 1991. Pxtor to 1991 8 was inchuded in shelter and 


housing. 
3 wchusdes atooholic beverages. reeding, education. tobecco, misceiiansous 


Technical Note 


Data in this report are from the Interview portion of the Con- 
sumer Expenditure Survey, conducted by the Bureau of the Cen- 
sus for the Bureau of Labor Statistics. The survey consists of two 
components: (1) a Diary or recordkeeping survey completed by 
respondents for two consecutive 1-week periods, and (2) an Inter- 
view survey in which the expenditures of consumer units are ob- 
tained in five interviews conducted every 3 months. The data are 
collected in independent samples of consumer units that are repre- 
sentative of the U.S. population. The Interview sample, selected 
on a rotating panel basis, consists of approximately 5,000 con- 
sumer units cach quarter. 

The Interview survey data include large expenditures, such as 
property, automobiles, and major appliances, or expenditures that 
occur on a regular basis, such as rent, utility payments, or insur- 
ance premiums. The Interview survey covers approximately 95 
percent of all expenditures. 

There are limitations to these data which should be mentioned. 
First, for some analytical uses, the data should be seasonally ad- 
justed. BLS is working on a seasonal adjustment method, which 
requires several years of data. In the absence of computed adjust- 
ment factors, one may make comparisons with the same quarter of 
the previous year or earlier years. Second, for infrequently pur- 
chased items there are fewer reports in a quarter than there are for 
a year. In order to obtain statistically reliable estimates, a suffi- 
cient level of reporting is required. Therefore, the tables based on 
quarterly data show less detail than those based on annual data. In 
addition, quarterly data tend to be more volacile than annual data. 

This report uses a new format to allow more room for analysis 
of special topics. The “Income before taxes” table is no longer 
published in the quarterly report but can be obtained from the Di- 
vision of Consumer Expenditure Surveys. 
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Consumer unit. (1) All members of a particular household who 
are related by blood, marriage, adoption, or other legal arrange- 
ments; (2) a person living alone or sharing a houschold with others 
or living as a roomer in a private home or lodging house or in 
permanent living quarters in a hotel or motel, but who is finan- 
cially independent, ur (3) two or more persons living together who 
share responsibility for at least 2 out of 3 major types of expenses— 
food, housing, and other expenses. The terms houschold or con- 
sumer are used for convenience. 


Complete income reporters. \n general, a complete income re- 
porter is a respondent who provided values for at least one of the 
major sources of its income, such as wages and salaries, self-em- 
ployment income, and Social Security income. Even complete in- 
come reporters may not have provided a full accounting of all in- 
come from all sources. 

Total expenditures. These are the transaction costs, including 
excise and sales taxes, of goods and services acquired during the 
interview period. The averages include expenditures for gifts and 


Information in this report is available to sensory impaired indi- 
viduals. Voice phone: (202) 606-7828; TDD phone (202) 606-5879; 
TDD message referral phone: 1-800-326-2577. This information 
is in the public domain and, with appropriate credit, may be used 
without permission. 

For further information, contact Wolf Weber, Division of Con- 
sumer Expenditure Surveys, Bureau of Labor Statistics, Room 3985, 
2 Massachusetts Avenue, NE, Washington, DC 20212-0001. Tele- 
phone: (202) 606-6900. 
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